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                                                                                        2. The current e-commerce state in the retail  industry

                                                                2.1. The analysis of world e-commerce market

                                
                    In the digital age, the economy undergoes significant transformations, gradually moving from 


"real" to "electronic." Nowadays online commerce has become a substantial part of the 
 economy of any country. Just a few years ago people were worrying about buying goods via 
 Internet, whereas now it is difficult to find a person who would not have used the online store 
 at least once. The number of transactions in this field are growing incredibly fast, and it has 
 made an increasing and greater impact on the world economy. 


Additionally, following the coronavirus pandemic, more consumers shifted to e-commerce as 
 they started buying products online that they previously were reluctant to do and preferred 
 only the physical store. This trend is very likely to continue into the years ahead. [45] 


There are many factors that drive this turn to e–commerce. Firstly, people feel more 
 comfortable in purchasing products in additional categories online, including food and 
 household appliances. Retailers, in their turn, began offering online options and promoting 
 shopping on the internet. Furthermore, as many people spent more time at home, they started 
 searching  for  convenient  shopping  experience  with  quick  delivery  options.  As  a  result, 
 consumers are more focused on online services and experiences than ever before.  


As of 31st of March 2021, the number of active Internet users in the world is 5.1 billion people 
 that is more than half of the world's population. Most of users were concentrated in Asia– about 
 2.7 billion users were located there, while in Europe and Africa there were around 0.7 billion 
 and 0.6 billion online users respectively. [Appendix C.I] The most constraining factor of the 
 rapid spread of the Internet is the uneven distribution of the bandwidth of international 
 Internet traffic. Thus, in percentage terms, the largest penetration of the Internet  were  in 
 Europe and North America about 88% and 94%, whereas in Africa there was only around 43% 


of internet penetration rate. [27] 
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Nevertheless, the prevalence of the Internet is progressing, the number of users increase every 
 day. In the nearest future, according to PwC analysis, ubiquitous Internet access at the global 
 level  will  allow  7%  of  the  world's  population  to  overcome  the  level  of poverty  (500  million 
 people), and following this, world GDP will increase by 6.7 trillion USD. [26] 


With the active growth of the Internet audience, the volume of the e-commerce market is also 
 growing. This is evidenced by the fact that, according to the World Trade Organization (WTO), 
 the growth rate of global virtual trade exceeds the growth of world real trade in general. For 
 example, in 2020, the pace of e-commerce development in the world was 27.6% compared to 
 the previous year, while the world trade turnover according to WTO fell by 9% compared to 
 previous year. In 2021, according to E–Marketer analysts, the average growth rate of the global 
 e-commerce market in retail will be around 17.1%. [Appendix C.II] [18] 


According to Statista E-commerce share of retail sales statistics the online retail market share 
 in 2019 was 13.6%. That means that every customer that spends 100 USD, the 13.6 USD were 
 spent in the internet. In 2021 the index is expected to grow up to 19.5% which is 4.891 trillion 
 USD in global e-commerce sales. Moreover, it is forecasted that upward trend will remain and 
 by 2024 will reach 21.8%. The figure below demonstrates the e-commerce share of global retail 
 sales from 2015 to 2024. (See Figure 2.1.1.) 


Figure 2.1. 1 E-commerce share of total global retail sales from 2015 to 2024 Source: [79] 


With a detailed examination of the global e-commerce market, presented in the Table 2, more 
than 60% falls on the countries of the Asia–Pacific region, with more than 2448 billion dollars 
in 2020. North America possesses almost 20% of the world market – 749 billion USD, followed 
by Western Europe with around 13% share. Then, less than 10% of the global online market 
falls on the remaining regions: Central and Eastern Europe, Latin America and Africa [Table 
2]. 
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   E-commerce sales 


worldwide, billions USD  Share of the world 
 turnover, % 


Asia–Pacific  2448,33  62,5% 


North America  749,50  19,1% 


Western Europe  498,32  12,7% 


Central & Eastern Europe  92,91  2,3% 


Latin America  83,63  2,1% 


Middle East & Africa  41,56  1,3% 


Worldwide  3915,00    


Table 2 – B2C E-commerce Sales Worldwide, by Region in 2020, billions and Share of World Turnover, 


% Source [61] 


The expected informatization of the Asia–Pacific region in the future will also contribute to the 
 growth of world trade. A key factor in the growth of e-commerce in this region is the increase 
 in the number of mobile users and venture investments. 


According to the analysis of the main components of the global e-commerce market, below is 
 a chart, that shows the ten largest global e–retailers’ markets in 2020 (Figure 2.1.2) 


Figure 2.1. 2 The volume of the online market, 2020, billion USD, Source [14] 


Based on analyzes of key market indicators of the world's countries with the largest volume of 
 e-commerce in retail, the peculiarities of some of these markets were revealed. 


A large share in the Asia–Pacific region is represented by China – its annual turnover in 2020 
amounted to 2295.95 billion dollars. China is the largest e-commerce market in  the world, 
because of the population among other reasons. There are around 1 billion Internet users. The 
fastest growing online activity in the country is shopping, and the most popular products in 


27 


online stores in this region are clothing and footwear. According to Statista around 780 million 
 people use internet for online shopping in China.[65][82] 


The US market has about 90% of Internet users, but only two thirds of them are online buyers. 


The US market is the second in the world in terms of online sales, since more than half of stores 
 work online due to anti–covid measures (67.4%). The largest retail chains in the US open their 
 offices on the Internet. The USA now sets the standard for the entire e-commerce market in 
 the world – Russia will reach the changes taking place today in US in 3–5 years. 


Great Britain is one of the most developed countries in Europe that uses the advantage of e–


commerce. According to Retail Research, the country has a turnover of Internet sales of about 
 26% amongst all European countries sales. Despite the relatively small number of Internet 
 users, online sales exceeded £99 million, representing more than 13% of the country's retail 
 sales. Thus, online sales are accounted for more than 30% of total retail sales. [57] 


In Japan, almost the entire Internet audience, which accounts for 92% of the total population, 
 makes purchases in online stores according to DataReportal. In the country, it is the second 
 most popular online activity after reading e–mail. [14] 


E-commerce has rapidly become a significant part of the economy of developing countries such 
 as India, Brazil, Argentina, Mexico, which during the past few years continue to show strong 
 growth in e–commerce.  


Also, this group includes Russia, where the growth is linked with the development of regions 
 among other reasons. There, the number of online buyers increased due to the available 
 broadband and mobile Internet. The audience of Internet users in Russia at the age of 16 and 
 older significantly increases for the last 2 years. The percentage of internet users’ penetration 
 was estimated as 80.4% by 2020, which is about 118 million people. As of 2015 only about 13% 


of  Russians  made  purchases  on  the  Internet.  However,  according  to  Bloomberg  survey, 
 COVID–19  brought up 10 million more consumers to internet platform. For now, the 
 percentage  reached  to  40%.  According  to  analysts  of  the  research  agency  Data  Insight,  the 
 largest  number  of  online  orders  took  place  during  the  existence  of  electronic  commerce  in 
 Russia. According to the ACIT report, for the first half of 2020 the volume of the Internet trade 
 market increased to 1160 billion RUB (17 billion USD). By the end of the year the sales reached 
 to 2500 billion RUB  (32 billion USD). Thus, according to Euromonitor experts the annual 
 online sales will experience stable growth at the level of 40% this year, then by 10–15% per year 
 for the following 5 years. It is forecasted that by 2023 the volume of the Russian e-commerce 
 market will be more than 5700 billion RUB (70 billion USD) (Figure2.1.3). [19][ 23] [42][59] 


Analyzing the dynamics of the Russian online purchases during the period of 2015–2020, it 
 was found out that the annual growth rate is increasing by geometric progression (Figure 2.1.3). 


In the first half of 2019 the e-commerce market in Russia was expanded by 26% to about 750 
billion RUB (11 billion USD). There was a yearly positive trend from 2011 to 2015, when the 
growth rate experienced slight decrease and continued upward movement. Consequently, the 
situation created by COVID–19 pandemic caused a dramatic increase of e-commerce sales in 
the country.  
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Figure 2.1. 3 Dynamics of Russian E-commerce Sales, 2011–2023, Billion RUB Source: [26] 


The figure below displays the most popular product categories in online stores in Russia in 
 2020 according to Statista.  From the bar chart can be said that Household and gardening 
 goods occupied one third of Russian online market as of 29%. Hobby items were the second 
 with 22% and 3 categories of ‘Products for children’, ‘Gifts and souvenirs’ and ‘Electronics’ with 
 slightly less percentage of 20%. Food and clothing categories occupy 15% of the online market. 


Figure 2.1. 4 Most popular product categories in online stores, Russia, 2020 Source: [76]  


Next figure aims to show the total share of e-commerce sales of popular categories from the 
figure 2.1.4. As we can see the most sales share were Clothing, footwear and accessories with 
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24% of sales in 2020. Next was Electronics with 18.6% and cosmetics with 10.3%. Food sector 
 had 6.2%, a bit lower share than books, music and video that showed gained 6.5% of total share.  


The most popular product category from the Figure 2.1.4 Household and gardening products 
 occupied only 7.6% of total online shales. Whereas the second most popular category ‘Hobby’ 


took the smallest share of 1.9%. The third ‘Products for children’ positioned as 4th category of 
 the largest share of online sales with 9.4%. [46] 


From these 2 bar charts we can conclude that popularity in online stores does not guarantee 
 the big share of total sales. Customers intended to buy more online only certain category of 
 goods  from  the  brands  they  know  and  trust.  Electronics  and  Food  categories  have  lower 
 popularity in online stores as of just 20% and 15% respectively, however holds leading positions 
 of total online sales. While the second most popular category hobby shows the least total online 
 sales. This can be explained by the facts, that household and gardening goods as we;; as  hobby 
 products are more narrowly focused and listed in very big amount in online stores but with 
 lower prices and quality. [17][66] 


Figure 2.1. 5 Total share of E-commerce sales by products category, Russia, 2020 Source: [30]  


It should be noted that the increase of the volume of online trading in Russia is largely carried 
 out by the rapid growth of sales of goods from foreign online stores. The cross–border segment 
 is significantly ahead of the local segment in terms of growth rates. As of 2017, the volume of 
 cross–border trade amounted to 374.3 billion RUB, which is 24% more than in the year of 
 2016. According to J’son & Partners Consulting, by 2021 the trade amount will be 177% more 
 compared to 2017. Foreign online stores occupied a third of the market, dominated by Chinese 
 retailers,  including  AliExpress.  They  account  for  90%  of  all  cross–border purchases in 
 quantitative and approximately half in monetary terms, while the share of parcels from the 
 European Union is 4%, and that of the US is 2%. For comparison, in the Russian market the 
 number of orders in 2019 had grown by 22%. In this case, in monetary terms, China would 
 hold 52%, the European Union – 23% and the United States – 12%. This indicates a low average 
 purchase check in China. In general, more than 64% of purchases (transactions) in foreign 
 stores do not exceed the cost of 22 euros. More than 96% do not exceed the cost of 150 euros. 


24.0%
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Thus, in the online retail market, the process of shifting demand towards cheaper goods and 
 product categories continues. [29][30] 


In China, the share of e-commerce in the total retail market volume exceeds 20%, but in Russia 
 the e-commerce market is underdeveloped. It is about 7– 10% of the total retail of the country. 


In the United States and other developed countries, this figure reaches 15–19%. The average 
 level in the world is about 18%. It is important to note, that before the pandemic the e–retail 
 sales accounted for only 6% of all retail sales worldwide. According to the forecasts of Statista, 
 in the coming years the share of e-commerce will make up to 22% of the world retail turnover 
 by 2024 (see figure 2.1.1). [64] 


The chart below shows the five largest companies in the US, China and Russia operating in the 
 field of electronic commerce (Figure 2.1.5). The companies are selected based on their annual 
 turnover, indicated in annual reports, expressed in millions of US dollars. So, it can be seen 
 how much such giants of e–commerce, as Amazon, eBay, Tmall, are leading other companies. 


Their turnover capital is ten times higher than the turnover of the largest companies of Russia. 


However, this only indicates that Russia has just embarked on the path of e-commerce raise, 
 and it is awaiting a great development soon. 


      
 Figure 2.1. 6 Online Sales in Top Companies in US, China, Russia, million, in USD Source: [39] 


In general, even though the online sector is not so large yet, it is growing rapidly and soon will 
 take an increasing share of the market from the offline sector. The main drivers of this progress 
 are the following facts: 


•  Internet users become more experienced (media online experience on average is more 
 than 7 years) 


• The psychological barrier of shopping on the Internet decreases as there appear more 
 people who already have experience in making online purchases 


•  Internet access is becoming ubiquitous and round the clock 
 644757
 Tmall (including FMCG)VipshopSuningGomeJD
 AmazonE-Bay


Walmart (including FMCG)StaplesApple 
USA



China



Russia
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•  Delivery becomes faster, more reliable and cheaper 


•  Offline shops close or shorten their range [36] 


E-commerce is a specific internet technology that provides system participants (actors) with 
 several capabilities.   


It helps manufacturers and suppliers of goods and services: 


•  to place and sell the goods and services via internet  


•  to accept and process customer orders via internet  
 For the buyers, it brings forward the following capabilities: 


• to have catalogs and price lists of offered goods and services through internet browsers 


• to make orders of interested products via internet  


It is worth to mention, that electronic payment systems are very important component of e–


commerce. In this case bank becomes one of the participants of the system. The majority of 
 population makes payments by credit/debit cards, so online payment can be truly considered 
 as the main components of e–commerce. According to survey of AP news Global Online 
 Payment report in 2020, one fifth of online buyers in the world would leave the website without 
 completing the order, if their preferred payment method was not offered. The figure below 
 demonstrates the global share of transaction volume in 2020 by payment method. [56] 


Figure 2.1. 7 Share of payment methods as percentage of transaction worldwide in 2020 Source [63] 
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Therefore, we can formulate that e-commerce is carried out on virtual platforms on the internet 
 and involves the use of information and communication technologies for the implementation 
 of information and transactional interaction. E-commerce  is a special form of commercial 
 activities that involves the use of the internet and electronic or digital technologies in general 
 for execution of commercial transactions. 



2.2. The strategy of e-commerce development of retail sector in 



                

                                                    
                        In document
                        
    Hlavní práce75330_ttuv00.pdf, 2 MB
                
                
                  
                    Stáhnout
                        (Stránka 24-32)

                    

                            
            
            
                
                    

                    Stáhnout nyní "Hlavní práce75330_ttuv..."
                    

            

        
        
                        
                
                    Outline

                    
                        	
                                        
    The analysis of world e-commerce market
                                            (You are here)
                                    
	
                                        
    The strategy of e-commerce development of retail sector in  Russia
                                    
	
                                        
    The use of omnichannel approach by international retailers
                                    
	
                                        
    Omnichannel implementation strategy
                                    
	
                                        
    Description of the research
                                    
	
                                        
    Quantitative research and its outcome
                                    
	
                                        
    Qualitative research and its outcome
                                    
	
                                        
    List of references
                                    
	
                                        
    Interview from CEO of OOO ‘Vestpayp and Vario Term Russia’ Andrey Krot  in city Kaliningard
                                    
	
                                        
    Interview from Head of Marketing department of Group “Gidrokomfort”
                                    
	
                                        
    Interview from General Counsel of Supermarket chain „SPAR”  in  Kaliningrad city Alexey Elaev
                                    



                    

                

            


            
            
            
                
                    
                        
  Související dokumenty

  
      


                    

                

            

                    

    


    
  
  
  
    
      
        Společnost

        	
             O nás
          
	
            Sitemap

          


      

      
        Kontakt  &  Pomoc

        	
             Kontaktujte Nás
          
	
             Feedback
          


      

      
        Legal

        	
             Podmínky Použití 
          
	
             Zásady Ochrany Osobních Údajů
          


      

      
        Social

        	
            
              
                
              
              Linkedin
            

          
	
            
              
                
              
              Facebook
            

          
	
            
              
                
              
              Twitter
            

          
	
            
              
                
              
              Pinterest
            

          


      

      
        Získejte naše bezplatné aplikace

        	
              
                
              
            


      

    

    
      
        
          Školy
          
            
          
          Témy
                  

        
          
                        Jazyk:
            
              Čeština
              
                
              
            
          

          Copyright 9pdf.info © 2024

        

      

    

  




    



        
        
        
          


    
  




     
     

    
        
            
                

            

            
                                 
            

        

    




    
        
            
                
                    
                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                    

                    
                        

                        

                        

                        
                            
                                
                                
                                    
                                

                            

                        
                    

                    
                        
                            
                                
  

                                
                        

                        
                            
                                
  

                                
                        

                    

                

                                    
                        
                    

                            

        

    


