

  
    
            
        
      
      
        
          
        

        
          
            
          
        
        
          
            
              
                
              
            

            
              
                
                  Nedávno hledané
                

              

                
                  
                      
                      
                        
                      
                  

                
              
                Nebyly nalezeny žádné výsledky
              

            

          

          
            
              

                
              
            

            
              
                Tags
              

              
                
                  
                      
                  
                
              

              
                

              

              
                Nebyly nalezeny žádné výsledky
              

            

          

          
            
              
                
              
            

            
              
                Dokument
              

              
                
                  
                      
                  
                
              

              
                

              

              
                Nebyly nalezeny žádné výsledky
              

            

          

        

      

    

    
      
        
          
        
      
              

                        
  
  

                
            
            
        
        Čeština
                  

                        
  

                Nahrát
                        
          
            
            
              
                Domovská stránka
                
                  
                
              
              
                Školy
                
                  
                
              
              
                Témy
                
                  
                
              
            

          

        


        
          Přihlášení
        
        
        
        
        
          

  





  
    
      
      	
            
              
              
            
            Odstranit
          
	
            
              
              
            
          
	
            
              
                
              
              
            
          
	
          

        
	Nebyly nalezeny žádné výsledky


      
        
          
        
      
    

  







  
        
        
    
                
            
                
                    
    	
                                    
              Domovská stránka
            
            








	
                          
                
              
                        
              Další
            
            


                    RESEARCH METHODOLOGY
                

                                    
                        In document
                        
    Marketing strategies and Management of economic risk in small businesses in the Czech business environment
                        (Stránka 55-62)

                    

                            
            
                                                                                        III. ANALYSIS

                                                                8.1 RESEARCH METHODOLOGY

                                
                    8.1.1.  Objective 


This  chapter  provides  a  more  in-depth  look  at  the  study  methodology,  including  its 
 limits, data gathering methods, and analysis. Research is a very important element risk 
 management and its relationship with marketing tools, ignoring to do research, will be 
 same as an investor who ignores market signals. Research is needed to reduce the level 
 of uncertainty and to provide data for developing strategies. To the contrary, no amount 
 of research can answer all the questions about investments, ROI or guarantee a certain 
 level of right without a field study. In this part the qualitative research for this particular 
 study  is  to  Analyze  marketing  strategies  in  small  businesses  in  the Czech  Republic. 


Also,  Evaluate  and assess  a supportive marketing strategies  and techniques  to  boost 
 the economic business environment. Moreover, there will be a cost and risk analysis 
 performing of the proposed strategies. 


Qualitative research is a term that refers to study that does not involve quantification 
 or quantitative analysis of data.  Qualitative  research  investigates  a  product  user's  or 
 producer's views, feelings, and motives. It is distinguished by a small sample size and 
 has the potential to increase the efficiency of quantitative research (Proctor 2005, 222). 


The Advertising Research Foundation (ARF) offers another definition: qualitative 
 research is used to obtain insight into customer attitudes, beliefs, motivations, and 
 action Qualitative research is frequently recounted in detail, and typically in the words 
 of the respondents (Philip 1998, 122). 


The  key  elements  influenced  the  decision  to  do  qualitative  research:  The  type  of 
 questions used in the qualitative research is probing or investigative, 


•  Typically, the sample size is short. 


•  This sort of study is generally exploratory in nature. 


•  Subjective or interpretative analysis is the sort of investigation. 


Under  no  circumstances  should  the  results  of  qualitative  research  be  interpreted  as 
conclusions  for  the  entire  population.  Qualitative  research  often  includes  fieldwork, 
which is an important component of this study. There are various studies of the benefits 
and  drawbacks  of  qualitative  research,  as  well  as  how  it  differs  from  quantitative 
research. - Qualitative research may help us uncover important behavioral patterns, 


beliefs, views, attitudes, and motives within our target consumers. 


8.1.2.  Research Limitations 


Although this research style appears to be appropriate for this topic, it does have certai 
 n restrictions. The first important fact that can be considered as limiting is the difficulties 
 to  obtain  the  largest  possible  sample  of  business  entities  (n=  454)  from  the  business 
 environment of the Czech Republic. Also, the lack of precise information and statistics, 
 and the lack of related documentations related to SMEs adopted strategies. One of the 
 limitations of qualitative research is that it may miss subtle variations, whereas 
 quantitative research can highlight these differences. Finally, the research interpretation, 
 quality and analysis usually depend on the skills of the individual. As a result, in order 
 to reach final conclusions, a clear methodology is required. 


8.1.3.  Data collection 


The collection of data started from September 2019 and lasted until April 2021 (started 
 by  my  supervisor  Mr.  Jan  Dvorsky  and  pursued  by  me).  The  observation  unit 
 (respondent)  is  the  owner  or  senior  manager  of  a  small  or  medium-sized  enterprise 
 (SME), which works in the business environment of the Czech Republic. The CRIBIS 
 database was utilized to create a baseline group of responders, who were subsequently 
 addressed. In order to accomplish the aim of this research study questionnaires (in the 
 form  of  online  filling  questionnaire)  were  handed  in  order  to  obtain  the opinions  of 
 respondents. 


Respondent  were  contacted  via  an  email  requesting  them  to  complete  the  online 
 questionnaire “Management, business risks and bankruptcies in the segment of small 
 and  medium-sized  enterprises  in  the  Czech  Republic”.  Also,  the  companies  were 
 contacted  by  telephone  with  a  request  to  complete  the  questionnaire.  Questionnaire 
 statistics: 


•  The  number  of  correctly  completed  sample  represented:  454  (97.6%) 
 respondents. 


•  The  number  of  incorrectly  completed  sample  represented:  11  (2.4%) 
 respondents. 


Reasons why to exclude a respondent from the sample are: 


•  Duplication of the questionnaire in the sample. 
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•  Consistency of the respondent’s approach to the assessment of business risks. 


•  The respondent’s inattention when answering the questions which the 
 respondent did not have to answer, etc. 


•  The  allegations  of  business  risks  and  bankruptcy  were  formulated  in a 
 positive way so as to maintain the continuity of responses. 


8.1.4.  Questionnaire Design 


In  this  research  process  a  total  of  1000  SME’s,  were  targeted.  The  respondents 
 consisted of business owners, workers/managers. A total of 1000 questionnaires, were 
 handed out. The analysis and the entire questionnaire process were coordinated by my 
 supervisor Mr. Ján Dvorský and me. 


The questionnaire consisted of 85 questions divided into several parts: 


•  In the first part of the questionnaire, aimed to know the basic characteristics of 
 the respondent and the company (questions no. 1 – 10). 


•  The  second  part  (questions  no.  11  –  34)  of  the  questionnaire  contained 
 statements concerning management, corporate social responsibility, marketing, 
 social media, and internationalization of business. 


•  The third part (questions no. 35 – 67) of the questionnaire contained allegations 
 concerning business risks, namely strategic, market, financial, personnel, legal 
 and operational risks. 


•  The  fourth  part  (questions  no.  62  –  67)  of  the  questionnaire  examined  the 
 respondent’s  attitudes  towards  the  claims  regarding  the  bankruptcy  of  the 
 company. 


•  The fifth part (questions no. 68 – 77) of the questionnaire focused on the causes 
 of the company’s bankruptcy and risk management. 


•  The sixth part (questions no. 78 – 87) Evaluation of marketing strategies used 
 to face risks. 


The answers are formulated as follows: 


(1)  strongly  agree,  (2)  agree,  (3)  neither  agree  nor  disagree,  (4)  disagree,  and  (5) 
strongly disagree are the five options. 


8.1.5.  Hypothesis: 


The following assertions concerning business risks and the emotional future of the or 
 ganization were produced to achieve the article's main goal: 


Table 2. Research Hypothesis 


MARKET RISK STATEMENTS (MR) 


MR1  MR1: 


I consider the market risk (my company's lack of sales) to be sufficient. 


MR2  MR2: Business rivalry drives me to improve my performance. 


MR3  MR3: It is difficult to sell items and services on the market. Our firm, on 
 the other hand, has a sufficient sales volume. 


MR4  MR4: Our company uses innovative ways to win new markets and retain 
 the existing customers. 


FINANCIAL RISK STATEMENTS (FR) 


FR1  FR1: Financial risk is something I regard to be a normal element of my 
 job/company. 


FR2  FR2: I evaluate the financial performance of our (my) company 
 positively. 


FR3  FR3: I am aware of the most important part of financial risk. 


FR4  FR4: I am capable of effectively managing financial risk in my (our) 
 organization. 


Perception of 
 the Future of 


Business (Y) 


Our (my) firm has no chance of going bankrupt in the next five years. 


Source: Own collection 
 We consider the following: 


H: The selected business risk (Hb: Market risk (Hb,MR1; Hb,MR2; Hb,MR3; Hb,MR4), 


Hc:  Financial  risk  (Hc,  FR1;  Hc,FR2;  Hc,FR3;  Hc,FR4),)  has  a  positive  impact  on  the 
perception  of  the  future  of  business  in  the  entrepreneurial  environment  of  small  and 
medium-sized enterprises in the Czech Republic. 
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8.1.6.  Methods 


Multiple linear regression (MLR) is a statistical methodology that predicts the result 
 of a response variable by combining numerous explanatory factors (independent). 


MLR attempts to show the descriptive (independent) components' linear relationship 
 with the response (dependent) variable. 


Formula and Calculation of Multiple Linear Regression: 


Y = β0 + β1×BR1 + β2×BR2 + β3×BR3+ β4×BR4 + εn ,  (1) 
 where: 


Y stands for dependent variable (perception of the future of business); 


β0 – intercept, 


β1; …; β4 – independent variable regression coefficients. 


BR1, ..., BR4 – independent variables (i = 1, ..., 4 – business risk statements). 


εn – random error. 


Simple  linear  regression  is  a  function  that  allows  a  statistician  or  analyst  to  generate 
 predictions about one variable using data from another variable. Only two continuous 
 variables—an independent variable and a dependent variable—can be utilized in linear 
 regression. The parameter that is utilized to compute the dependent variable or result is 
 known  as  the  independent  variable.  Multiple  explanatory  variables  are  included  in  a 
 multiple regression model. 


The following assumptions underpin the multiple regression model: 


•  The independent variable assumptions must be met. 


•  The  independent  variables  must  satisfy  the  assumptions  of  linearity;  normal 
 distribution and homoskedasticity. 


•  Multicollinearity must not be a factor in the regression model. 


•  Yi observations are selected independently and randomly from the population 
 (Goodman, 1970). 


•  Residuals should have a normal distribution with a mean of zero and variance 
 of one. 


The coefficient of determination (R-squared) is  a statistical  tool for determining  how 
 much variation in the independent variables can be explained by variance in the result. 


Even  if  the  predictors  are  unrelated  to  the  outcome  variable,  R2  always  rises  when 
 additional predictors are added to the MLR model. 


As a result, R2 alone cannot be used to determine which predictors should be included 


and which should be eliminated from a model. R2 can only be between 0 and 1, with 0 
 indicating that none of the independent variables can predict the result and 1 indicating 
 that the independent variables can predict the result without mistake. 


While  maintaining  all  other  variables  constant,  beta  coefficients  are  appropriate  for 
 evaluating the results of multiple regression ("all else equal"). A multiple regression's 
 outcome might be shown horizontally as an equation or vertically as a table. 


The assumption of linearity was confirmed by a scatter plot examination of the data 
 (Hair  et  al.,  2010;  de  Waal,  1977).  By calculating and evaluating descriptive features 
 (skewness and kurtosis), the assumption of a normal distribution of respondents' views 
 (for individual claims on business risks) was confirmed.  The  assumption  of  a  normal 
 distribution  is  accepted  if  the  skewness  and  kurtosis  values  are in  the  range of  -2  to 
 2(James, 1964). 


The link between the dependent variable and the independent variables was determine 
 d  using  a  correlation  matrix  with  pairwise  correlation  coefficients.  The  correlation 
 coefficient (R) can take values in the range from -1 to 1 (Hair et al., 2010; Lancaster, & 


Hamdan, 1964). The T-test is used to see if there is a significant difference in the means 
 of two groups that are similar in certain ways. It is primarily used as a hypothesis testing 
 tool,  allowing  for  the  testing  of  a  population-based  assumption.  The  regression 
 coefficient in the regression model is statistically significant if the p-value of the t-test 
 is lower than the level of significance (Zheng & Yu, 2015; Qin & Lawless, 1995). 


The F-test is commonly used when comparing statistical models that have been fitted 
 to a data set to determine which model better matches the population from which the 
 data were sampled. In other word, it is used to verify the statistical significance of the 
 regression  model  (de  Waal,  1977).  the  regression  model  is  considered  statistically 
 significant if the p-value of the F-test must be lower than the level of significance. The 
 variation  factor  of  inflation  (VIF  -  test)  is  used  in  the  regression  model  to  verify  the 
 assumption  of  multicollinearity  (Liao  et  al.,  2012).  If  the  VIF  test  value  for  the 
 independent  variable is  less  than 5, multicollinearity has  no  effect  on this coefficient 
 (Salmerón et al., 2018; Arnold, 1980). 


8.1.7.  Demographics structure of respondent 
The questionnaire’s structured as follows: 


T B U  I N  Z L I N ,    F a c u l t y    o f   M a n a g e m e n t   a n d    E c o n o m i c s    P a g e | 61 


•  Number of respondent: 465 


•  Size of the enterprise: 


1.  23.6% small enterprise. 


2.  63.9% micro enterprise. 


3.  12.5% medium enterprise. 


•  Duration of the company in the business environment: 


1.  5.9% business up to 3 years. 


2.  6.2% business from 3 - 5 years. 


3.  14.1% business from 6 - 10 years. 


4.  73.8% business over 10 years. 


•  Respondent's highest level of education: 


1.  10.1% secondary school without GCSE (General Certificate of 
 Secondary Education). 


2.  40.8% secondary school with GCSE. 


3.  7.5% bachelor's university education. 


4.  37.0% master's / engineering university education. 


5.  4.6% doctoral university education. 


•  Gender of respondent: 


1.  male 71.1%. 


2.  28.9% female. 


•  Age of respondent: 


1.  15.2% age up to 35 years. 


2.  23.3% age from 36 - 45 years. 


3.  26.9% age from 46 to 55 years. 


4.  34.6% age more than 55 years. 


•  The relationship of education to the national economic sector: 


1.  37.7% yes, I run a business in the field I studied. 


2.  34.8% to some extent related (some business processes are related to 
 the area I studied). 


3.  27.5% unrelated. 


•  Respondent's job position in the company: 


1.  22.0% I am the owner of the company. 


2.  78.0% I am a manager. 
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